
IT FOR TOURISM

QUALITY OF WEB PRESENCE OF ENTITIES IN REGARDS WITH 7 LOCI MODEL.



CONTENTS:

• THE WEB SITE TOUR:

✓ Access to the Official site.

✓ Opening the Official site.

✓ Home page

✓ Going through the menu options.

✓ Shopping and merchandise.

✓ Subdivision of the menu.

✓ Joining the event team.

✓ Social media activity.

• 7 LOCI MODEL:

✓ Who- IDENTITY

✓ What- CONTENT

✓ Why- SERVICES

✓ Where- INDIVIDUATION

✓ When- MANAGEMENT

✓ How- USIBLITY



INTODUCTION:

• The web presence of the Paris Olympics 2024 (Biggest International sports event) will be critically analyzed.

• We will try to cover each and every aspect of the Paris 2024’s web presence.

• After going through the web tour of the event we will relate all the points in reference to the 7 LOCIs.

• At the end we will sum up by enlisting all the Strengths and Weaknesses we found during the research.



THE WEBSITE TOUR



HOME PAGE ON GOOGLE CHROME:

- SEARCH RESULTS.

- DATES OF THE EVENT.

- WIKIPEDIA INFORMATION.

SECURITY CHECK:

- SAFE SURFING.

- LESS COOKIES IN USE.SEARCHING THE SITE:



GOING TO THE OFFICIAL SITE:

- SELECTION OF COOKIES.

- DETAILS OF COOKIES.

- COOKIES SELECTION.

- ENTERING THE HOMEPAGE.

OPENING THE SITE:



PARIS 2024 HOME PAGE OVERVIEW:

- EVENT LOGO.

- MENU OPTION.

- COUNTDOWN TIMER.

- EVENT DETAILS.

- NEWS FEEDS.

- MASS PARTICIPATION INFO.

- DETAILS ABOUT FLAG TOUR.

- Volunteer ACCESS.

- SPOTLIGHT.

- FAQ (QUESTION & ANSWERS).

- REPEATATION OF THE SAME.

- PARTNERS LOGO.

- RELEVANT LINKS.

- AGAIN TIMER COUNTDOWN.

HOME PAGE:



THE COMMITTEE:

Enlisting the board of directors and different 

organizing departments, their responsibilities 

and duties.

MENU BAR:



GAMES DETAILS:

- The brands promoting the different games was 

given.

- Brief details about different Olympic and 

paralympic games and venues was available 

along with history of Olympics and France 

and sports.

THEIR COMMITMENTS:

- Contributions towards the environment.

- Plans for the Labor and Economy.

- Strategies regarding the Sports and the 

Society.

TAKING PART:

- Information about the general public to be a 

part of the event was enlisted to become 

volunteers or the member of Paris2024 club.

- How can the public from their native can 

make their contributions towards the event 

was given and locals can also check on the 

nearest event to their place.

- Involvement of different schools and 

businesses were encouraged.

MENU BAR:



IT TAKES YOU TO A DIFFERENT WEB 

PAGE (THE OFFICIAL OLYMPICS SITE)

- On entering you are welcomed with a 

cookie notice and will be escorted to the 

main page after selecting your cookie 

preference.

- Paris 2024 merchandise is displayed with 

various selection options for Men, Women 

and other accessories. 

- Various option for language and currency 

preference is also available.

- More assistance for shopping similarly to 

the other big brands are also available such 

as Customer care, Size Chart and Tracking 

details, return policy and others.

SHOPPING SECTION:



• The option of going through the media 

releases, downloadable documents, media 

library and contacts details can be found on 

the top of the page.

• Scrolling down various articles are found 

along with its PDF for download.

• Further the recent news and press releases 

are being published.

• Media library consists of the Event Photos, 

Videos and Maps and again all the 

documents.

• The newsletter subscription was also 

available at the end.
NEWS AND PRESS:



Partnership call section was consists of all the 

Partners and sponsors details and there were 

option available for companies to become 

partners.

There was again a different section of partners 

can be found with all the details of the same 

Partners and sponsors but this time briefly. 

OFFICIAL INFORMATION:



▪ Takes to the Paris Olympics 2024 

committee recruitment page.

▪ Default French language setting and need to 

translate it manually using google translate.

▪ Search bar available for the job search.

▪ There was also a map of the location 

showing the job locations and number of 

positions available.

▪ Found a relevant internship program and 

tried applying for it.

COMMITTEE PARTICIPATION:



▪ Didn’t accepted the cookies at first so the 

video for the evaluation was unavailable.

▪ On accepting the cookies and trying again 

the video appeared but it was in French 

without any subtitle.

▪ Moving next the questionaries for the 

application was also in French which was 

not translatable to any other language.

▪ Unfortunately couldn’t apply for the 

internship program. 

COMMITTEE PARTICIPATION:



SOCIAL MEDIA 
INFLUENCE:



SOCIAL MEDIA 
INFLUENCE:



7 LOCI MODEL



WHO? (IDENTITY)

Logo of the Paris Olympics 

2024 games:

✓ The gold medal.

✓ The Olympic flame

✓ Representation of 

Marianne

Menu Option:

It consist of all the 

detailed menu option for 

brief access.

Official countdown timer.

Sponsored by Omega the 

exclusive watch 

company.

Ariel view of the Paris 

City.



OFFICIAL PRESENCE:

▪ .Org domain; usually used by non-profit 

organizations.

IMAGE COMMUNICATION:

▪ As this is a future event there is no actual 

image of the event at the destination can be 

found. Only imaginary images are 

available.



Geographical position:

▪ The map is not very effectively available. One 

have to dig deeply in the website to find the 

map.

HOME PAGE>MENU BAR>PRESS>MAP AND VISUALS

Graphic design:

The theme of the website is mainly Black, 

Golden and White. The visual of the webpage 

has been tried to portrayed as a simple yet 

classic and elegant appearance.



WHAT? (CONTENT)

Menu 

Bar

News Feed

FAQs

Spotlight



Managers Information:

Detailed information of the 
committee members and 
Managers. As we have also 
seen during the web tour the 
elongated content.

The texts seems pretty clear as the white font 
color reflects perfectly in the contrast 
background of black.

The font size varies a lot is different sections. 
Some writing are huge and comparatively 
some are tiny making it hard to read. 

The only event information 
available is the dates of the event 
that too by Google and the official 
site only countdowns the time.



BOOKINGS:

No booking options available 

for any events, meals, 

accommodation, tickets, 

nothing. Which is fair enough 

as the event is too far to make 

any pre-bookings.

CONTACT DETAILS:

No contact details can be found 

not even a mail id or queries 

section for contacting the 

officials.

WEATHER 

FORECAST:

There is neither any weather 

forecast option available in the 

official website.

GEOREFERENCED 

DIGITAL 

CARTOGRAPHY:

We didn’t even find any 

assistance with the accessibility 

to the event or the city via any 

transport medium.

WHY? (SERVICES)



E-COMMERCE:

The site didn’t had its own shopping section rather it 

has the link directing to the official International 

Olympics page with the Paris 2024 merchandise.

The option for various language and currency was 

available.

Good customer care and assistance policy for delivery 

and returns.

The site had a good collection of clothing and 

accessories for men and women, though there was no 

option for kids could be found.



Security status checked by Google Safe browsing and no unsafe content 

was found.

We also checked the privacy of the network and that also comes out to be 

safe to access.



WHERE? (INDIVIDUATION)

SEARCH 

ENGINE 

POSITIONING:

On checking for 

the upcoming 

sports events in 

France not a 

single link 

appeared related 

to Paris 

Olympics 2024.

CHECK PAGE 

RANK

&

SIMILARWEB 

DATA



FACEBOOK

26%

INSTAGRAM

24%
TWITTER

18%

YOUTUBE

1%

LINKEDIN

6%

TIKTOK

25%

SOCIAL MEDIA ENGAGEMENT

526K LIKES

485K FOLLOWERS

130K FOLLOWERS

23.8K SUBSCRIBERS

352.4K FOLLOWERS

497.2K FOLLOWERS



WHEN? (MANAGEMENT)

The social media platforms are 

regularly updated but the official 

website lacks the information update. 

To fill up the space repetition of 

contents can be seen.

Earlier in the website tour we saw the default French 

language glitches and  cookies preference problems.



No broken links found in Broken Links Checker.



HOW? (USABILITY)

Language available:

Only English and French.
Download time by Pingdom.

Mobile compliance and friendliness. 



DOWNLOAD TIME BY 

PINGDOM.

Europe-Germany-Frankfurt

USA-Washington DC

Asia-Tokyo-Japan



MOBILE FRIENDLINESS

The web page is quite accessible from 

mobile by all means i.e.; both the official 

page and the social media page.



STRENGTHS WEAKNESSES
1. OFFICIAL WEB PRESENCE. 1. REPEATITION OF THE CONTENTS.

2. SECURED NETWORK. 2. ONLY FRENCH AND ENGLISH VERSION.

3. DETAILED INFORMATION OF COMMITTEE MEMBERS 3. NO GEOGRAPHICAL ASSISTANCE.

4. SIMPLE AND ELEGANT LOOK OF THE WEBPAGE. 4. NO BOOKING AND ACCESSIBLE DETAILS.

5. GOOD SOCIAL MEDIA PRESENCE AND ACTIVE. 5. NO CONTACT DETAILS.

6. SHOPPING AREA IS USER FRIENDLY. 6. INAPPROPRIATE COOKIE POLICY.

7. MODERATE DOWNLOADING TIME. 7. NO PARTICIPATION SCOPE FOR NON-FRENCH.

8. MOBILE FRIENDLY. 8. NO EVENT UPDATES.

9. 9. SEARCH ENGINE POSITIONING IS POOR.

10. 10. THE WEB RANK IS ALSO DEGRADING.



THANK YOU TEAM MEMBERS:

NITIN SHAH (1083829)

SHUBHAM JADHAV (1083538 )

ALKA SOLANKI (1083743)


